
GRADE 9 HEALTH EDUCATION:  TOBACCO INDUSTRY

“PROMOTING HEALTH”
(PREVENTION OF SUBSTANCE ABUSE)

“Tobacco Industry” is a required unit of study in grade 9 Health Education.

	F.Y.I.
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Grade 9 Health Education: ‘Promoting Health’
TOBACCO INDUSTRY AND THE PREVENTION OF SUBSTANCE ABUSE

SECTION #1

INTRODUCTION, BACKGROUND, AND RESOURCES

Insert this material between pages 364 and 365 of Health Education: A Curriculum Guide for the Middle Level (1998)
I. Introduction:

The supplementary material for this health education unit has been designed for use at the grade 9 level.  The material is aimed at developing an awareness of the promotions and strategies used by the tobacco industry to promote smoking.  The second goal is to use this knowledge of the tobacco industry to promote the prevention of substance abuse.  It complements the existing sample unit in Health Education: A Curriculum Guide for the Middle Level (1998) and references have been made in bold italics to relevant pages in the curriculum guide.  

The provincial curriculum learning objectives must remain, but appropriate additional information has been added, in bold italics, when the learning objectives reflect a connection to the prevention of substance abuse.  The health education curriculum guide should remain the primary source of information for the unit. 

If sections of the health education curriculum guide remain the same, references have been made back to the relevant pages in the guide.  Only those areas of the unit which have been modified to reflect a connection between the tobacco industry and substance abuse have been included in this package.  It is essential that the curriculum guide and these supplementary materials be used together to ensure that the objectives of the provincial curriculum are met.

II. Background:  Tobacco Industry and the Prevention of Substance Abuse 

Promoting health, the perspective for grade 9 Health Education, and the tobacco industry are at the opposite ends of the spectrum when it comes to the question of how to prevent substance abuse.  While the tobacco industry does not encourage young people to abuse substances such marijuana, crystal meth, or heroin – the approaches they take to encourage nicotine addiction have a direct connection to the impact of substance abuse in our society.  Nicotine addiction is a form of substance abuse and it has a huge social and financial cost on Canadians.  In a 2006 study, the Canadian Centre on Substance Abuse (CASA) found that the cost of tobacco addiction in Canada is $17 billion dollars. (“The Costs of Substance Abuse in Canada - http://www.ccsa.ca/CCSA/EN/Research/Costs_of_Substance_Abuse_in_Canada/”)  The total cost of substance abuse in Canada is $40 billion.  If $17 billion or 42.7% of this total is due to nicotine addiction, it is essential to understand the powerful marketing strategies utilized by the tobacco companies to target teenagers.  The same pressures that encourage teenagers to smoke are quite often the same pressures that lead to other substance abuse issues.  By understanding the promotion strategies used by the tobacco industry, students will have a better opportunity to make an informed decision and promote a healthy lifestyle that resists all forms of substance abuse, which includes legal substances such as dietary supplements as well as illegal drugs.

III. Resources:

Consult with your teacher-librarian about locating these resources and integrating them into the unit of study.

A. Websites:  (These sites were checked for accuracy on January 12, 2008, but they should be viewed again before use.  It is also important to check that these sites are available within the school’s Internet environment.)
· “Are You Tobacco Wise?” (http://www.tobaccowise.com/).  Developed by the Aboriginal Tobacco Strategy, with support from Health Canada, this site provides a comparison between commercial and traditional tobacco.

· “Canadian Council for Tobacco Control (CCTC)” (http://www.cctc.ca/).  The ‘Industry Watch’ section of their website provides links to a wealth of information related to tobacco industry promotions.

· “Costs of Substance Abuse in Canada” (http://www.ccsa.ca/CCSA/EN/Research/Costs_of_Substance_Abuse_in_Canada/).  This study provides insight and information regarding substance abuse and makes a valuable contribution to policymaking and health care planning in Canada.

· “Dismantling Tobacco Industry Myths” (http://www.who.int/tobacco/communications/events/wntd/2007/dismantling/en/index.html).  Part of the World Health Organization’s site on tobacco (http://www.who.int/topics/tobacco/en/), this section examines the tobacco industry.
· “Improving the Odds: Educator’s Resource” (http://www.hc-sc.gc.ca/hl-vs/pubs/tobac-tabac/io-mi/index_e.html).  Previously distributed to schools, this excellent resource is now available online from Health Canada.
· “Media Awareness Network” (http://www.media-awareness.ca/english/index.cfm).  Enter ‘tobacco industry’ as a search term on their home page to locate a number of lesson ideas and handouts.
· “NSRA: Non-Smokers’ Rights Association” (http://www.nsra-adnf.ca/cms/).  The NSRA website is an excellent source for Canadian information related to the tobacco industry, their advertising and promotions, and current government legislation.  A separate youth section presents several ideas for advocacy.

· “Regina and Area Drug Strategy – Supplementary Health Education Materials” (http://www.reginadrugstrategy.ca/reports/supplementary_mat.shtml).  Units developed to supplement the grade 6, 7, and 8 Health Education Curriculum can be adapted for use at the grade 9 level. 
· “Substance Abuse in Canada:  Youth in Focus” (http://www.ccsa.ca/NR/rdonlyres/5D418288-5147-4CAC-A6E4-6D09EC6CBE13/0/ccsa0115212007e.pdf).  This recent publication from the Canadian Centre for Substance Abuse (September 2007), is an excellent teacher resource.  It provides an overview to substance abuse and the role tobacco plays.

· “Tobacco” (http://www.hc-sc.gc.ca/hl-vs/tobac-tabac/index_e.html).  This Health Canada site provides access to a wide range of topics related to tobacco and the tobacco industry.  There is a separate youth zone.

· “Tobacco Atlas” (http://www.who.int/tobacco/statistics/tobacco_atlas/en/).  This printable document contains a large number of tables, graphs, and maps visually depicting the tobacco industry.  Tobacco promotions from North America and the world are profiled.
· “Tobacco Control Advocacy” (http://www.cancer.ca/ccs/internet/standard/0,3182,3172_334359__langId-en,00.html).  The Canadian Cancer Society provides excellent information related to tobacco control and how citizens can become advocates. 

· “Tobacco Reduction – Smoke Free Public Places” (http://www.health.gov.sk.ca/tobacco-reduction).  Saskatchewan Health provides a number of documents that are useful when examining the legislation that exists around the Tobacco Control Act and what is being done to counter the marketing strategies of the tobacco industry.

· “Truth About the Tobacco Industry” (http://www.aadac.com/documents/truth_about_tobacco_industry.pdf).  From Alberta Alcohol and Drug Abuse Commission (AADAC), this site provides concise information on a wide range of topics related to the tobacco industry, including marketing.

B. Print and Video:  The following titles are from the Ministry of Education’s “A Selected Listing of Learning Resources” (http://www.sasked.gov.sk.ca/curr_inst/iru/shortlist/index.html), and the “Educational Video Duplication Service Catalogue” - MGR (http://videodb.mg.sk.ca).  These titles were available as of 2006, but refer to the above URLs for the most recent titles and ordering information.  Media Group videos (MGR) are available for the nominal charge of $1.00.  Full descriptions of each title are available at http://videodb.mg.sk.ca. 
· Barb Tarbox: A Life Cut Short by Tobacco (Video).  Alberta Alcohol and Drug Abuse Commission, 2003.  17 min.  Video and booklet - ISBN 0-7785-2878-2 ($99.00).

(CAN)  After smoking cigarettes since she was in Grade 7, Barb Tarbox succumbed to lung cancer in the spring of 2003.  Before Barb’s death, she spoke passionately to over 50,000 students about the dangers of smoking.  This 15-minute video captures one of Tarbox’s spirited presentations.  Barb’s story provides insight into the influences that led to her life of smoking.  Please note that because of the highly emotional content, this video may be disturbing for some students.  Class discussions before and after viewing the video are advised.  Copies of this video and discussion guide were sent to Saskatchewan schools in the winter of 2004.  The video and discussion guide are both available online at the following address:  www.tobacco.aadac.com/media_campaigns/barb_tarbox/. 

· Body Shapes: Accepting Our Natural Body Shape (Video). Classroom Video (MGR), 1999. 16 min. Dup. order no. V3082. Teacher’s Guide - Order no. G3082 

This program looks at body image and gender stereotypes and how they relate to eating disorders.  The views of both young men and women are included on the mixed messages they receive about what is desirable and healthy in regard to body size and shape.  Discussion about the “ideal” body and how it has changed over time in relation to changing culture and fashion is presented as well as an explanation of three basic body types: ectomorph, endomorph and mesomorph.  Young people speak frankly about societal pressures on how to look and the powerful influence of advertising.  An interview with a person with anorexia illustrates the insecurity and depression many young people have about body image.  Connections can be made between body image, smoking, and substance abuse.
Supporting print is available from Media Group.

· How to Say No and Keep Your Friends: Peer Pressure Reversal for Teens and Preteens. 2nd ed. (Print-Non-Fiction). Scott, Sharon. Human Resource Development Press, Inc., 1997. 161 p. ISBN 978-0-87425-409-9 ($21.60 pbk.).
This book presents a step-by-step method of dealing with peer pressure without placing valued friendships in danger.  It offers teenagers advice on how to notice peer pressure before it causes problems so that they can make their own decisions on how to deal effectively with the situation.  It provides several true stories of teens whose failure to deal successfully with peer pressure resulted in negative consequences as well as many samples of refusal lines to help students say no and still be popular.  The author devotes a special section to the most serious peer pressure problems: tobacco, alcohol and other drugs, sexuality, and violence.  The text is interspersed with black-and-white cartoons.  Included is a table of contents.

· MediaSharp: Analyzing Tobacco and Alcohol Messages (DVD). Office on Smoking & Health, 1998. 7 min. Order no. 8149. ($FREE)

This two-part video program and teacher’s guide were designed to help students analyze such questions as the following:  Who owns and profits from media messages? What is the underlying purpose?  Whose point of view is behind a media message? What is being said?  This resource guides students through the development of their own pro-health media messages and parodies of tobacco ads.

· The Tobacco Conspiracy (DVD). National Film Board (MGR), 2005. 52 min.  Dup. order no. V3339.

In this hard-hitting documentary viewers are taken behind the scenes of the tobacco industry whose economic power has expanded for many years at the expense of public health.  This investigation covers three continents and exposes the manner in which the industry conquers new markets through corruption and manipulation.  Anti-smoking groups organize to confront the tobacco cartel but the fight remains fierce.  This program presents diverse viewpoints, shocking interviews, and riveting images to define the issues of this complex situation where private interests and the public good collide.

· You Are the Target: Big Tobacco: Lies, Scams - Now the Truth (Print-Non-Fiction). Lovell, Georgina. Chryan Communications, 2002. 200 p. ISBN 978-0-9730670-0-2 ($18.50 spiral-bound)

(CAN) The subtitle Big Tobacco: Lies, Scams – Now the Truth indicates what this book is about.  Using statistics, quotes from the tobacco industry and from those who oppose it, cartoons, advertisements and excerpts from various reports and court documents, the book demonstrates the lies and damage the industry has perpetrated.  It illustrates how the advertising has consistently targeted youth.

Grade 9 Health Education: ‘Promoting Health’
TOBACCO INDUSTRY AND THE PREVENTION OF SUBSTANCE ABUSE

SECTION #2

LEVEL A:  EXTEND KNOWLEDGE BASE

Insert this material between pages 366 and 367 of Health Education: A Curriculum Guide for the Middle Level (1998)


	Instructional
Strategies/Methods 
	Teaching Notes 

Activity #1:  Review and Overview



	Direct Instruction: 
structured overview 
	Provide students with an overview of what is to be included in this unit.  Refer to the wall chart of the Decision-making Process and advise students that they will be designing and carrying out action plans in Level C of this unit of study.  The action plans will feature promoting health, as that is the focus of Health Education throughout grade 9. 

Indicate to students that their action plans should illustrate a connection between promoting health, an awareness of the strategies used by the tobacco industry, and the prevention of substance abuse.  

Activity #2:  Why Teens Smoke and/or Abuse Substances


	Interactive Instruction: 
brainstorming 
	In small groups, have the students brainstorm answers to the question, ‘Why do teens smoke or chew tobacco?’.  Each group should write out their answers before proceeding to the next step.

Next, have the same groups of students brainstorm answers to the question, ‘Why do teens use/abuse drugs?’.  These responses should also be written down before they are discussed with the class. 

Discuss the responses to the ‘smoking’ question first and then the ‘drug’ question.  Students are likely to suggest the following reasons and many more: 

· to fit in 

· because it is ‘cool’ 

· to be independent 

· because their parents do not like it 

· to lose weight.

In debriefing the brainstorming activity:

· draw the student’s attention to the similarities of their responses to why teens smoke and why teens use/abuse drugs.  Remind students that while this unit is focusing on the tobacco industry, what they learn about the tobacco industry will also provide the students with information that will help them to prevent substance abuse.
· place the students’ responses into the four categories listed below.  Note:  These broad categories are explained further on page 87 in Improving the Odds. This resource, while no longer available in print format, was distributed to schools and is still available online from Health Canada at http://www.hc-sc.gc.ca/hl-vs/pubs/tobac-tabac/io-mi/index_e.html. 

· to enhance or change self-image 

· as a response to body image 

· as a social tool 

· as a response to stress.

· for background information on how each of the above categories can be connected to the prevention of substance abuse, refer to the Supplementary Health Curriculum Materials found on the Regina and Area Drug Strategy website at (http://www.reginadrugstrategy.ca/reports/supplementary_mat.shtml).  Information in units such as ‘Body Image and Nutrition’, ‘Assertiveness Skills’ and ‘Family Structures, Roles, and Responsibilities’ will be particularly useful.

Activity #3:  Initiation Stages For Tobacco and Other Drugs



	Direct Instruction: 
mini-lecture 
	There are basically five stages of initiation with tobacco, from the time of first exposure to addiction and dependency. The stages are: 

· preparation 

· trying stage 

· experimentation 

· regular use 

· dependency and addiction.
Additional information on each of these stages can be found on pages 88-89 of Improving the Odds (http://www.hc-sc.gc.ca/hl-vs/pubs/tobac-tabac/io-mi/index_e.html).

Using this additional information, discuss with students the details related to each of these stages and make connections to how the stages of initiation into tobacco use are very similar to the stages of initiation into substance abuse.  (e.g. Part of the ‘preparation’ stage is the influence of an adult or sibling who smokes.)  Discuss with students how an adult or sibling who uses drugs may affect a teen.

Activity #4:  Applying Their Knowledge About Why Teens Smoke/Do Drugs and the Initiation Stages of Smoking/Substance Abuse


	Direct Instruction: guides for reading, viewing, and listening 
	NOTE:  The video Mara’s Breathtaking Story, which was recommended in the 1998 curriculum guide, is no longer available.  Use the resource list at the beginning of this unit, the Selective Listing of Learning Resources (http://www.sasked.gov.sk.ca /curr_inst/iru/shortlist/index.html), and the Educational Video Duplication Catalogue (http://videodb.mg.sk.ca/), to locate recently recommended video, digital, and print resources that address why teens smoke and/or the initiation stages of smoking.

When you have selected and previewed suitable resources, prepare students to examine the resources for three purposes: 

· reasons teens smoke

· stages of smoking from preparation to addiction

· how knowledge about the tobacco industry can assist in promoting a life free of substance abuse. 

Debrief the activity by discussing the student’s observations in two stages: smoking and then substance abuse.

SMOKING: Create two columns for the class to view: 

· Reasons Teens Smoke

· Stages of Initiation. 

Ask students to recall different reasons, as found in the resources, for why teens smoke.  Examples may include: 

· to control or lose weight 

· it is a cool and adult thing to do 

· plenty of encouragement exists to smoke 

· adults do not like it so it is a rebellious thing to do 

· role models like Mom and Grandpa have always smoked.

Present the students with the five stages of initiation into tobacco use as listed below.  Ask them to provide examples from the resources which illustrate each stage of initiation.  Some sample responses are listed.

· preparation stage (e.g., advertising, the role modelling by caregivers) 

· trying stage (e.g., a cigarette offered by a peer) 

· experimentation stage (e.g., in social situations) 

· regular use stage (e.g., a regular smoker outside the school) 

· dependency and addiction stage (e.g., peers or older adults who chain smoke).

PREVENTION OF SUBSTANCE ABUSE:  Create two more columns for the class to view:

· Reasons Teens Use Drugs

· Stages of Initiation Into Substance Abuse.

Using the same reasons and stages discussed under smoking, examine each and make a connection to substance abuse (e.g., to control or lose weight – the abuse of dietary supplements).  Refer to the Supplementary Health Curriculum Materials found on the Regina and Area Drug Strategy website at (http://www. reginadrugstrategy.ca/reports/supplementary_mat.shtml) for more information.

Draw the students’ attention to the similarities between smoking and drug use, including both legal and illegal aspects.



Grade 9 Health Education: ‘Promoting Health’
TOBACCO INDUSTRY AND THE PREVENTION OF SUBSTANCE ABUSE

SECTION #3

LEVEL A:  EXTEND KNOWLEDGE BASE

Insert this material between pages 368 and 369 of Health Education: A Curriculum Guide for the Middle Level (1998)


	Instructional
Strategies/Methods 
	Teaching Notes 

Activity #1:  Advertising, Tobacco Industry, Self-Image, and Substance Abuse



	Direct Instruction: 
guides for reading, listening, and viewing

Indirect Instruction: 
personal reflection
	NOTE #1:  This activity was first introduced in the grade 6 Health Education supplementary unit ‘Body Image and Nutrition – Prevention of Substance Abuse’ - (http://www.reginadrugstrategy.ca/pdf_files/grade6_bodyimage_nutrition.pdf).  It has been adapted for use at the grade 9 level to help students realize that the gap between images portrayed in the media and their own self-image make them vulnerable to tobacco advertising and the marketing of legal and illegal substances.  It is designed to help students realize that youth often use tobacco or abuse substances such as dietary supplements as a solution to self-image problems.

NOTE #2:  The resources recommended in the curriculum guide (pages 368 and 369) are no longer available.  Working with your teacher librarian, select the most recent resources that relate to body image, tobacco, and the role of the media.  These can be found in the resource list at the start of this unit, in the Selective Listing of Learning Resources (http://www.sasked.gov.sk.ca/curr_inst/iru/shortlist/index.html), and in the Educational Video Duplication Catalogue (http://videodb.mg.sk.ca/).

· After selecting and previewing appropriate video, digital, and print resources, have the students examine the resources and look for: 

· the variety of body shapes and sizes shown.  

· techniques used by the media to influence the degree to which we are satisfied or dissatisfied with our appearance.

· Display eight to ten magazine advertisements that feature pictures of very thin or muscular models along with a strong verbal message.  Make a point of selecting some ads which are connected to the sale of tobacco, alcohol, or diet supplements.  Several websites feature tobacco or diet advertisements used in magazines – such as the Media Awareness Network - http://www.media-awareness.ca/english/index.cfm. 

· Point out to the students that the advertisements use pictures and words to sell the product.  The person(s) in the picture is usually thin, muscular, attractive, and happy looking and the wording within the ad is often associated with success.  The advertisers count on the viewer to assume that the people are successful and to conclude that their success depends on the product featured in the ad.

· Ask the students to examine the connection between the images portrayed, the language used, and the products being sold.  Is the message subtle or blunt about using a product to achieve a desired image?

· Summarize by asking students how the advertising used by tobacco companies can lead to smoking and how a negative self-image can lead to the use/abuse of both tobacco and other substances.



	Interactive Instruction: 
discussion and 
small group activity 

	Activity #2:  Why Tobacco Manufacturers Advertise

Divide the class into small groups and ask each group to appoint a recorder and a reporter.  Each group is to brainstorm answers to the question, ‘Why do tobacco manufacturers advertise their products?’.



	Interactive Instruction: 
brainstorming 
	Debrief the brainstorming activity by gathering feedback from each small group. Place the groups’ responses into the following broad categories: 

· to attract new consumers - people who have not smoked before 

· to retain existing consumers and encourage them to remain ‘loyal’ to the advertiser’s brand 

· to influence people who normally buy a competitor’s brand to switch to the advertiser’s brand (Improving the Odds, page 69 or http://www.hc-sc.gc.ca/hl-vs/pubs/tobac-tabac/io-mi/index_e.html).


	Interactive Instruction: 
discussion and

Indirect Instruction: personal reflection

Direct Instruction: 
guides for reading, 
viewing, and listening
	Connect the results of Activities #1 and #2 by asking students how tobacco companies take advantage of the developing self-images of young people to attract new consumers, retain existing consumers, or influence people to switch brands.  Expand the discussion by having the students examine how these same self-image challenges can lead to substance abuse of dietary supplements and other legal or illegal substances.

Activity #3:  The Real Reasons Tobacco Manufacturers Advertise and the Effect it has on the Prevention of Substance Abuse
With the assistance of your teacher-librarian, select, preview, and show an appropriate video resource to compare what the tobacco industry says is the purpose of their advertising, and what marketing research experts state are the real purposes of tobacco advertising.  Recommended video resources can be found in the resource list at the start of this unit, the Selective Listing of Learning Resources (http://www.sasked.gov.sk.ca/ curr_inst/iru/shortlist/index.html), or the Educational Video Duplication Catalogue (http://videodb.mg.sk.ca/).


	
	Market researchers declare that the purpose of tobacco advertising is to promote sales and profits by: 

· reassuring and retaining concerned smokers 

· recruiting new young smokers 

· capturing switchers.

The tobacco industry claims that the only purpose of advertising is to affect the “switchers”. 


	Interactive Instruction: 
discussion and 
Direct Instruction: 
mini-lecture 
	Invite the class to discuss the question of why tobacco companies would want to target youth.  Record and display the students’ reasons. 

Emphasize the importance of what students have offered by comparing their ideas to those provided in Improving the Odds on page 70 (http://www.hc-sc.gc.ca/hl-vs/pubs/tobac-tabac/io-mi/index_e.html).  A mini-lecture might include the following key points on why tobacco companies see youth as a valuable target market: 

· the tobacco industry needs new customers to replace the ones who die each year or who quit smoking 

· young new customers become long-term and long-paying customers because they get hooked early and spend, on average, a thousand dollars a year for the rest of their lives buying cigarettes 

· many young people have a set amount of money to spend each week so tobacco companies want to lure them into spending that money on cigarettes 

· adolescence is a time of uncertainty so tobacco companies capitalize on that vulnerability and make young people think that smoking is the adult and independent thing to do, when really their hope is that young people will become ‘slaves to their cigarettes’.

Draw parallels to substance abuse by discussing each of the above points with a connection to drug abuse (e.g., adolescence is a time of uncertainty and thus students are susceptible to beginning a life of substance abuse).





Grade 9 Health Education: ‘Promoting Health’
TOBACCO INDUSTRY AND THE PREVENTION OF SUBSTANCE ABUSE

SECTION #4

LEVEL A:  EXTEND KNOWLEDGE BASE

Insert this material between pages 370 and 371 of Health Education: A Curriculum Guide for the Middle Level (1998)

Refer to pages 370 to 371 of Health Education: A Curriculum Guide for the Middle Level (1998).  This section of the unit can be used as is, but with modifications, as suggested below, to incorporate new resources and make a link to the prevention of substance abuse.

While the focus of this section is, and should remain, evaluating the promotional techniques that tobacco companies use, the activities also provide an excellent opportunity to connect concepts used in tobacco advertising to the prevention of substance abuse.  The modifications suggested below will facilitate making a link to preventing substance abuse.

Ultimately, you want the students to identify, understand, and analyze the marketing strategies used by tobacco companies to encourage smoking, but you also want students to understand the subtle and not so subtle messages that encourage a life of substance abuse. 

· Page 370 – Keeping a journal about tobacco ads.  Expand the sources of advertisements to popular culture and digital media.  In addition to noting all of the tobacco promotions, students can also look for direct and indirect references that could encourage substance abuse.  The lyrics to popular music are one example where this may be occurring.  Advertisements for diet supplements are another example of how substance abuse is actually marketed to young people.  
· Page 370 – ‘Improving the Odds’.  This resource is no longer available in a print format.  If you do not have a copy in your school, Improving the Odds can be found online at http://www.hc-sc.gc.ca/hl-vs/pubs/tobac-tabac/io-mi/index_e.html.
· Page 370 – Vehicles used by tobacco manufacturers.  Make a connection to substance abuse by discussing how some of these same vehicles could be used to encourage drug use among teens.  (e.g., advertising of dietary supplements).

· Pages 370 and 371 – ‘Say Good-by Joe Camel’ and ‘Pack of Lies’.  These videos are no longer available.  Recently recommended resources related to the tobacco industry and advertising can be found in the list of suggested resources at the beginning of this unit, the Selective Listing of Learning Resources (http://www.sasked.gov.sk.ca/curr_inst/iru/shortlist/index.html), and the Educational Video Duplication Catalogue (http://videodb.mg.sk.ca/).

· Pages 370 and 371 – Evaluating tobacco advertisements.  When examining tobacco advertisements, include an examination of an advertisement which may promote substance abuse. (e.g., a magazine ad for dietary supplements).
Grade 9 Health Education: ‘Promoting Health’
TOBACCO INDUSTRY AND THE PREVENTION OF SUBSTANCE ABUSE

SECTION #5

LEVEL A:  EXTEND KNOWLEDGE BASE

Insert this material between pages 372 and 373 of Health Education: A Curriculum Guide for the Middle 

Level (1998)

Refer to pages 372 to 373 of Health Education: A Curriculum Guide for the Middle Level (1998).  This section of the unit can be used as is, but with modifications, as suggested below, to incorporate new resources and make a link to the prevention of substance abuse.

While the focus of this section is, and should remain, image advertising used by tobacco companies, the activities also provide an excellent opportunity to connect concepts used in tobacco advertising to the prevention of substance abuse.  The modifications suggested below will facilitate making a link to preventing substance abuse.

You may want to refer to the ‘Supplementary Health Curriculum Materials’ found on the Regina and Area Drug Strategy website - http://www.reginadrugstrategy.ca/pdf_files/grade6_bodyimage_nutrition.pdf.  The grade 6 Heath Education unit called Body Image and Nutrition (Prevention of Substance Abuse) provides several suggested activities related to body image, the role of the media, and the prevention of substance abuse.  The activities can be modified to keep the focus on tobacco manufacturers, the image advertising they do, and the influence this advertising has on substance abuse. 

Ultimately, you want the students to identify, analyze, and evaluate the images used by tobacco companies to encourage smoking, but you also want students to understand how images used in advertising can also encourage a life of substance abuse. 

· Page 372 – Brainstorming brands of cigarettes and associated images.  Expand the activity to include brainstorming images related to dietary supplements, steroids, and other drugs.  The students can brainstorm the images and lifestyles that are connected to substance abuse and analyze the effect these images have.  For example, what type of body image is associated with dietary supplements or steroids?  Another example could be the image that is often used to portray a marijuana user.

· Page 372 - ‘Improving the Odds’.  This resource is no longer available in a print format.  If you do not have a copy in your school, Improving the Odds can be found online at http://www.hc-sc.gc.ca/hl-vs/pubs/tobac-tabac/io-mi/index_e.html.

· Page 372 – ‘Smoke Free For Life’.  This resource is no longer available.  Recently recommended resources related to the tobacco industry and advertising can be found in the list of suggested resources at the beginning of this unit, the Selective Listing of Learning Resources (http://www.sasked.gov.sk.ca/curr_inst/iru/shortlist/index.html), and the Educational Video Duplication Catalogue (http://videodb.mg.sk.ca/).
· Page 372 – How cigarette advertising exploits people’s desire for freedom.  In addition to students realizing how cigarette advertising exploits people’s desire for freedom and independence, encourage them to understand how the images associated with drug use do the same.

· Page 373 – Student Assessment.  During the assessment for this section, include an advertisement connected to dietary supplements or herbal remedies.

Grade 9 Health Education: ‘Promoting Health’
TOBACCO INDUSTRY AND THE PREVENTION OF SUBSTANCE ABUSE

SECTION #6

LEVEL B:  MAKE AN INFORMED DECISION

Insert this material between pages 374 and 375 of Health Education: A Curriculum Guide for the Middle

Level (1998)

Refer to pages 374 to 377 of Health Education: A Curriculum Guide for the Middle Level (1998).  This section of the unit can be used as is, but with modifications, as suggested below, to incorporate new resources and make a link to the prevention of substance abuse.

· Page 374 – Becoming an advocate.  As students decide what they can do to counter tobacco promotions and become advocates for health, encourage them to also think about how they can become advocates for a life free of substance abuse.

· Page 374 – The merits of public advocacy.  During the discussion about public advocacy and influencing tobacco companies, students can also discuss public advocacy as a tool to prevent substance abuse.  They can discuss the types of actions to take and the responsibility they have to act in response to a concern about substance abuse.

· Page 374 – The “Action” segment of the video Pack of Lies.  This video is no longer available.  Recently recommended resources related to the tobacco industry can be found in the list of suggested resources at the beginning of this unit, the Selective Listing of Learning Resources (http://www.sasked.gov.sk.ca/curr_inst/iru/shortlist/index.html), and the Educational Video Duplication Catalogue (http://videodb.mg.sk.ca/).

· Page 374 - ‘Improving the Odds’.  This resource is no longer available in a print format.  If you do not have a copy in your school, Improving the Odds can be found online at http://www.hc-sc.gc.ca/hl-vs/pubs/tobac-tabac/io-mi/index_e.html.
· Page 374 – Ideas to promote health.  In addition to generating ideas about what students can do to promote health when the topic is tobacco, include a segment where the students discuss promoting health when the topic is the prevention of substance abuse.
· Page 374 - ‘Smoke Free For Life’.  This resource is no longer available.  Recently recommended resources related to the tobacco industry can be found in the list of suggested resources at the beginning of this unit, the Selective Listing of Learning Resources (http://www.sasked.gov.sk.ca/curr_inst/iru/shortlist/index.html), and the Educational Video Duplication Catalogue (http://videodb.mg.sk.ca/).
· Page 375 – Assessing their leadership skills.  Have the students assess their current use of leadership skills for the purpose of preventing substance abuse as well as countering tobacco promotions.

· Page 375 – ‘Tobacco-Free Youth: An Activity Guide!!’.  This resource is no longer available.  Recently recommended resources related to the tobacco industry can be found in the list of suggested resources at the beginning of this unit, the Selective Listing of Learning Resources (http://www.sasked.gov.sk.ca/curr_inst/iru/shortlist/index.html), and the Educational Video Duplication Catalogue (http://videodb.mg.sk.ca/).
· Page 375 – Step 3 of Level B, Make an Informed Decision.  When leading the class through Step 3 of Level B in the Decision-making Process, modify the challenge to ‘Our challenge is to promote strategies to counter promotions in our community which encourage the use of tobacco and/or the potential abuse of legal and illegal substances’.
Grade 9 Health Education: ‘Promoting Health’
TOBACCO INDUSTRY AND THE PREVENTION OF SUBSTANCE ABUSE

SECTION #7

LEVEL C:  CARRY OUT ACTION PLAN

Insert this material between pages 378 and 379 of Health Education: A Curriculum Guide for the Middle

Level (1998)

Refer to pages 378 to 380 of Health Education: A Curriculum Guide for the Middle Level (1998).  This section of the unit can be used as is, but with modifications, as suggested below, to incorporate new resources and make a link to the prevention of substance abuse.

· Page 378 – Designing an action plan.  When students are designing an action plan to counter the promotion of tobacco, it should also include plans related to the prevention of substance abuse.

Decision-making Process:�
Level A - Extend Knowledge Base �1. Reflect on what you know about the issue. �
�
Learning Objectives:


Students will be aware of why teens smoke and/or chew tobacco, and the stages of tobacco initiation. (e.g. and relate this information to why teens abuse drugs and how the stages of initiation into substance abuse are similar to the stages of tobacco initiation).





Students will examine personal knowledge in terms of what they already know and what they want to know. (CCT)





Student Assessment Techniques �The interactive instructional method of brainstorming is suggested as a way of introducing the unit because student responses inform teachers of what students already know about teens and their reasons for smoking.  It will also inform teachers about what students already know about the reasons teens use/abuse drugs and their awareness about the prevention of substance use/abuse.  The video, and the discussion-oriented debriefing that follows it, provide teachers with some indication of students’ attitudes about the pressures to smoke and the prevention of substance abuse.  There is no need to assess students as the activities are designed to increase student awareness and to act as background information for teachers in terms of what students’ knowledge base might already include. 





Decision-making Process: �
Level A - Extend Knowledge Base �2. Research the issue. Find the facts. �
�
Learning Objectives �Students will describe reasons why tobacco manufacturers advertise their products (e.g.  and discuss how similar reasons exist that may influence young people who are thinking about using drugs).


Students will identify why young people are a valuable target market for tobacco companies. 





Student Assessment Techniques �Students might write a paragraph, prepare an audio tape, or produce a short drama or skit to demonstrate the degree to which they can describe reasons why tobacco manufacturers advertise their products and how these reasons could influence young people to begin a life of substance abuse. 


Having students develop a list, in oral or written fashion, is an appropriate means of assessing growth related to their abilities to identify why young people are a valuable market for tobacco companies and vulnerable to beginning a life of substance abuse.  Encouraging students to create a bulletin board or video is also an appropriate means of assessment.  Consider the abilities and interests of students when deciding on techniques to assess the degree to which they have achieved this objective. 





Decision-making Process:�
Level A - Extend Knowledge Base �2. Research the issue. Find the facts. �
�



Learning Objectives: �Students will evaluate multiple sources of tobacco information and the information itself as part of critically examining the role of tobacco promotions. 





Students will identify the marketing and promotional ‘vehicles’ used by tobacco companies (e.g. and the marketing and promotional vehicles used to influence substance abuse).








Decision-making Process:�
Level A - Extend Knowledge Base �2. Research the issue. Find the facts. �
�
Learning Objectives: �Students will identify the techniques of image advertising used by tobacco manufacturers which encourage young people to smoke (e.g. and identify image advertising that normalizes substance abuse).


Students will analyze tobacco advertising to identify the intended messages and target audiences. 


Students will consciously evaluate what is being read, heard, or viewed.





Decision-making Process:�
Level B - Make an Informed Decision �3. State the challenge. Explore alternatives and consequences. �4. Make a decision. Set a personal goal. �
�
Learning Objectives: �Students will explain the concept and role of advocacy. 


Students will generate strategies/alternatives to counter tobacco promotions in their community (e.g., generate strategies/alternatives to counter the pressures and subtle promotions to use drugs).


Students will assess their current use of leadership skills for purposes of promoting health (e.g., promoting a life free of substance abuse).


Students will predict the consequences of various strategies to counter tobacco promotions. 


Students will establish criteria and use them to evaluate alternatives/strategies. 


Students will establish a goal that promotes counter strategies to tobacco promotions (e.g. and substance abuse).





Decision-making Process:�
Level C - Carry Out Action Plan �5. Design and apply an action plan. �6. Evaluate progress. Revise as needed. �
�
Learning Objectives �Students will construct clear, achievable goals and plan to meet them. 


Students will design action plans that include strategies to counter tobacco promotions (e.g., and prevent substance abuse).


Students will identify the skills and traits of a support person who can monitor leadership skills in promoting health. 


Students will identify criteria and use them to assess the design elements of action plans. 


Students will carry out their action plans and evaluate their implementation. 


Students will revise the action plans based upon specific criteria.
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